PRE-
LAUNCH

Best Practices Guide

CREATING BUZZ DURING PRE-LAUNCH




WELCOME TO
YOUR PRE-
LAUNCH GUIDE

Launching your Ecomap platform is an exciting milestone,
and proper preparation is key to a successful debut. This
quide is designed to walk you through three essential
strateqgies to kickstart your platform launch effectively:

o Effective Content Marketing Strateqgy: Discover how to
craft content that not only informs but also engages
your target audience, setting the stage for a strong and
sustained launch.

e User Feedback: Learn some best practices on how to
build anticipation and gather invaluable feedback from
your users.

e Compelling Email Sequences: Master the art of creating
emails that connect with your audience, driving interest,
engagement, and conversions as you prepare to go live.

These steps are simple yet powerful starting points to
ensure your platform's prelaunch generates excitement,
trust, and a community ready to engage. Let’s dive in!
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EARLY
ACCESS/USER
FEEDBACK

&

OFFER ACCESS TO A GROUP OF YOUR MOST
ENGAGED SUBSCRIBERS. ASK FOR THEIR
HONEST FEEDBACK AND GAIN VALUABLE
INSIGHT TO REPURPOSE TO TESTIMONIALS
AND REVIEWS.
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SOME BEST PRACTICES TO KEEP IN
MIND:
o

IDENTIFY YOUR AUDIENCE:

Choose users who represent your target audience and can provide
meaningful feedback. This may include existing customers,
industry professionals, or community leaders.

SET CLEAR GOALS:

Define what you want to learn from your users (e.g., usability,
functionality, performance). Use this feedback to refine what you’ll
highlight on your platform.

MAINTAIN CLEAR COMMUNICATION:

Make sure your users have detailed instructions, regular updates,
and a simple way to share their feedback (e.g., surveys, dedicated
feedback forms).

SHOW GRATITUDE:

Publicly thank your users and involve them in the platform’s
success story to create brand advocates.
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EFFECTIVE

CONTENT
MARKETING
STRATEGY

START PRODUCING VALUABLE, RELEVANT
CONTENT IDEAS HIGHLIGHTING YOUR
PLATFORM. FOCUS ON INTEGRATING YOUR
EXISTING DIGITAL CHANNELS AND NEW
TOUCHPOINTS.
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ELEMENTS TO
° INCORPORATE TO
coninue) YOUR CONTENT
MARKETING
STRATEGY

S, DEFINE YOUR BRAND VOICE:

o-
= Ensure your messaging is consistent, relatable, and aligned with

your target audience’s needs and values. Create a Prelaunch
Narrative: Share stories about your platform’s purpose,
development journey, and the problems it solves. This builds
emotional connections.

8@8 LEVERAGE A CONTENT CALENDAR:

8 In order to better manage your content production and
distribution schedule, create a calendar that shows you all current
and future content plans. Plan a mix of content types—blogs,
videos, infographics, and social posts—scheduled strategically to
build anticipation.

OPTIMIZE FOR SEO & ENGAGE IN MULTIPLE CHANNELS

=% Use keywords and topics relevant to your audience to maximize
visibility and drive organic traffic. Engage on Multiple Channels:
Repurpose content for different platforms (social media, forums,
guest blogs) to broaden reach and create buzz.
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DEVELOP
COMPELLING
EMAIL
SEQUENCES

WHAT ARE EMAIL SEQUENCES?
A SERIES OF EMAILS DESIGNED TO EDUCATE,
INSPIRE, AND ENGAGE SUBSCRIBERS

Why is it important? Having a pre launch
email sequence can dive into the value
propositions the platform offers, exclusive
previews, and your brand story.
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BEST PRACTICES FOR
BUILDING

® COMPELLING EMAIL
SEQUENCES

Segment Your Audience - Tailor your emails for different

segments, such as beta testers, early sign-ups, or industry-
specific groups.

Create a Prelaunch Email Series:
e Introduction Email: Share the vision for your platform and
invite users to join the journey.
e Teaser Email: Highlight unique features or benefits to build
anticipation.
e Call-to-Action Email: Encourage early sign-ups, feedback
participation, or sharing with friends.

Write Engaging Subject lines - Use curiosity, urgency, or
exclusivity to increase open rates.

Personalize Your Messaging: Address users by name and
reference their specific needs or interests.

Include Clear Calls-to-Action: Make it easy for readers to take
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TEMPLATE FOR A
e THREE WEEK EMAIL
SERIES

FEEL FREE TO ADAPT TO YOUR SPECIFIC ECOSYSTEM

Dear [Namel],

We've all been there - countless hours spent trying to find the right
resources for your [niche], only to feel [describe the user’s pain
point]. This inefficient process leave us [describe the problems and

implications users are facing].
You deserve better.

Introducing [name of EcoMap], a platform set to revolutionize the

way you navigate [describe your niche or ecosystem]. Imagine

seeing your data in a whole new light, where opportunities are
matched to your specific needs.

Stay tuned for our upcoming launch! Be the first to experience the
power of efficient growth.

Best,

[Your name]

EMAIL #1
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TEMPLATE #2

EMAIL EXAMPLE
FEEL FREE TO ADAPT TO YOUR SPECIFIC ECOSYSTEM

Dear [Name],

Do you remember the energy-draining search for the perfect

resources for your [niche]? We've all experienced that uphill battle.

With [name of EcoMap], we're turning that challenge into an
opportunity for growth.

We're thrilled to share a preview of the platform we’'ve designed to
address your needs:
« Feature #1: [Describe your first key feature and how users will
benefit from it]
o Feature #2: [Describe your second key feature and how users will
benefit from it]

Are you ready for the game-changing power of [name of EcoMap]
and [describe a key benefit users will gain]? Join us for our [date of
launch] launch and experience first-hand [describe a key benefit

users will gain].

Untl then,
[Your Name]

EMAIL #2
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TEMPLATE #3

EMAIL EXAMPLE
FEEL FREE TO ADAPT TO YOUR SPECIFIC ECOSYSTEM

Hi [Namel],

The wait is almost over! Tomorrow, [name of EcoMap] goes live,
embodying our commitment to [describe mission or vision].

We understand the heart of [target audience/type of user]. Our
platform is a dedication to connecting you with essential resources,
fostering collaboration, and amplifying opportunity for all.

Anticipate a transformative impact, ensuring every [target

audience/type of user] thrives.
Prepare to connect with invaluable resources, insights, and networks
tailored for your growth. Let’s elevate [niche/ecosystem] together,

one [target audience/type of user] at a time.

See you tomorrow,
The [name of EcoMap] Team

EMAIL #3
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=, ECOMAP

Let’s Stay Connected

s

Have Questions
or Need Help?
Reach out to your
Customer Success
Manager.

Need Inspiration?

Check out our success stories
. ) - i

and case studies here: \ﬂ._ ECOMAP

https://ecomap.tech/blog/

Thank you for partnering with
us to make a difference.

Let's create an
impact together. >
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